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Overview

 Public outreach critical in building public
acceptance for CCS

e True outreach involves listening, sharing
Information and addressing concerns

 We understand a little bit about stakeholder
perceptions of CCS

 The Regional Carbon Sequestration
Partnerships are building on and using this
Information

* International assessment of perceptions show
much in common



Rethinking the Role of
Public Outreach:

e Consider this analogy: Geology is to physical
science as outreach is to social science

« QOutreach is informed by social science research
Into the ways in which people perceive the need
for, risks of, and tradeoffs with CCS

e “Site Characterization” in public outreach
consists of a systematic process to identify:

— Different publics and their level of interest, information
needs and perspectives

— Ways to address those differing needs



The Goal of Early CCS Outreach:
Securing “Public Permission” for
RD&D

Most
Deslirous

Supportive and Informed
Agency, Congress, and
Public

If Possible

Delays avoided. Serious
litigation averted.

Necessary

Mission Secure. Legal position fully
defensible (not “Arbitrary & Capricious”).

Source: Dr. Peter Adler, The Keystone Center

A Hierarchy of Stakeholder Goals In the
Face of Potential Controversy



“Public Outreach” an Imprecise Ter

« Whatlitis:
— Outreach - extending services or assistance beyond current or
usual limits
— Engagement — involving people and seeking their commitment
— Building Trust & Respect — developing confidence in the process
through actions, openness and responsiveness
« What it is not:

— Public Relations —inducing the public to have understanding for
and goodwill toward a person, firm, or institution

— Sales —persuading or influencing to a course of action or to the
acceptance of something

— Marketing - the process or technique of promoting, selling, and
distributing a product or service



CCS Perceptions:

What Do We (T

Majority of peop

nink We) Know

e do not understand climate

change, low to zero familiarity with CCS
Public skepticism often greets new technologies

Potential international, national and local split on
views about CCS (vs nuclear, vs renewable

energy)

Many people get technical information from
websites and trusted sources

Framing CCS critically important in shaping
public perceptions

So far, more support and interest than
opposition (government, industry, NGOS)




What Factors Might Shape
Public Perceptions?

Media coverage of “climate-change-like” events
and findings such as temperature trends, glacial
melt, changes in migratory patterns, etc.

Continued concerns about global energy costs
Release of IPCC reports

Commercial efforts in CCS, Weyburn, BP,
—utureGen, AEP, other commercial deployments

Policy discussions at all levels

Performance of existing / emerging CCS
orojects




Outreach Experience in the
Partnerships
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» Each partnership acts
independently on
outreach

* This reflects the
variations in regional
sources, sinks and
culture

 Collaboration and
coordination through
Outreach Working
Group process

» Additional
collaboration through
international efforts and
discussion



Partnership Outreach Activities

e General Outreach:

— Websites

— Information materials — Atlas, fact sheets, posters, videos,
models

— Briefings — civic groups, trade associations, policy makers,
ENGOs

— Media — television and print
— Education — curricula for grades K-12

e Research:

— Focus groups
— mediated modeling,

e Project Outreach:

— Detalled project materials — geologic columns, well diagrams,
photographs, “Dear Neighbor” packets

— Targeted communication — neighbors, information open houses
at the local level



Posters, Fact Sheets, Videos
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Curriculum, Models
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37
Climate Status Investigations

THE DEVELOPMENT OF THIS CURRICULUM AND WEBSITE WAS POSSIBLE
THROUGH GENEROUS SUPPORT FROM THE DEPARTMENT OF ENERGY AND
THE NATIONAL ENERGY TECHNOLOGY LABORATORY.
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uses it for outreach — note
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An Interdisciplinary
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A For School
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Investigations (grades greenhouse gas  |d Extension Activity | Student 3
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Dav2 [The Great Climate é science Discipline

Change Debate
Explores the

origins of global
climate change

DAY 1

Goal: To understand the definition, types and onging of the major greenhouse gases

Objective: Students wil:
= Craate 3 town with all tha alamants to sustan human life,

» Drscuss how the activities of the people m the town may create greenhouse gases.

= Make 3 connection batwean small unralated activities and their cumulative affacts on
emissions of greenhouses gases.

Materials (For a class of 32):

« 8 sots of crayons or markers (1 per group)

» Tape for displaying created towns

The Keystone Science School Curriculum
trains teachers and gives detailed lesson
plans and information:
http://www.keystonecurriculum.org/




Carbon Sequestration Atlases

http://www.netl.doe.gov/publications/carbon_seq/atlas/ATLAS. pdf

NETL has developed a National Carbon
Sequestration Atlas based on the Phase |
research and modeled on the Atlas developed
by the PCORP partnership.

PCOR Pﬂlmel'sh}p—"—-

http://www.undeerc.org/pcor/products/atlas.asp



Lessons from Phase | and |l =N
(and a little from American Culture) QL ALF
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e Do general outreach
AND project outreach

e Avoid “Who’s on First?!”

http://video.google.com/videoplay?docid=-8342445135331678445

o Flexibility Key
 Message Balance
 Know your audience

e The media: “can’t live
with ‘em, can’t live
without ‘em”




International Outreach Efforts
Show Much in Common

IEA commissioned an _
international assessment of public
perceptions of CCS @

Involved ANZ, EU, NA, China,
Japan, India, South Africa | | e

Focus on RD&D, Industry,
Policymakers, ENGOs, General
Public

Common Findings: _
— Awareness of CCS very low . ==

T CRAAg o g s stapaAss 14

— Cautious positive interest on part SRS
of well-informed stakeholders g

e

because of concern about climate

change
— Early, frequent, open, interactive
communication essential

http://www.zero-
emissionplatform.eu/website/docs/related%20docs/IEA%20WPF
F%20CCS%20COMMUNICATIONS%20STRATEGY-SPM%20-
%2023%20March.pdf



A Recap

« Public outreach critical in building public
acceptance for CCS

« True outreach involves listening, sharing information
and addressing concerns

« We understand a little bit about stakeholder
perceptions of CCS and are learning more

 The Regional Carbon Sequestration Partnerships are
building on and using this information

* International assessment of perceptions show much in
common

« There is a significant body of work and resources to
draw from in developing CCS outreach plans.

« We are finding that the efforts of proactive outreach
are paying off in the form of cautious support for CCS
on the part of many and constructive discussion with
those who are less supportive



